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ONE-STOP SHOP

FOR FLOOR LAYING

INSTALLATION SYSTEMS
FOR SCREED, FLOOR
COVERINGS AND

WO0D FLOORING %
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OUR COMPANY HISTORY
LOOKING BACK T0 115 YEARS OF EXPERIENCE

Registration of the brand “UZIN”
Foundation for the adhesive era

1948

Georg Utz founds the
“Fabrikation Chemischer
Produkte” in Vienna

1911

1919

Relocation to Ulm, production
of floor polish, shoe polish and
laundry powder

Willi Utz becomes
head of the company

1961
1355 -

Start of the production of
levelling and smoothing
compounds

1367

Move to current location
in the industrial region of
Ulm Donautal

t%f'

‘

}‘l
Dr. H. Werner Utz becomes
head of the company ﬂ.‘fﬁé;

Launching the first generation of
environmentally friendly adhesives

1980

1397

Initial public offering (IPO
and launching the first
low-emission adhesives
(UZIN Okoline)




OUR COMPANY HISTORY UZINUTZ
LOOKING BACK T0 115 YEARS OF EXPERIENCE

UZIN UTZ
. celebrates its
Opening of the European 100-year
logistics centre in Ulm 1911 - 2011 :
gl . anniversary
and start of competence oo -
expansion in the flooring The sons Julian e Dr. H. Werner U Amelie Kluf 3
Ziwi:olxio e Start of production in Ilsfeld spverme tz. made\ wismann, E
sector through = s e Uzin Utz AG and Philipp Utz becomes the chairman née Utz, joins the 2
acquisitions o:t:ig: g join the compan i i i i i %
q § T i< ° J pany Opening of Uzin Utz North America | of the supervisory board supervisory board - uz! N UTZ
2001 & 2011 Opening of the codex plant 2016 ’ 2019 YOUR FLOOR. OUR PASSION
- 2018 — 2018 2022
The company is developing Continuously company growth Julian and Philipp Utz become The UZIN UTZ brand family Conversion of Uzin Utz AG
through acquisitions and through expansion and the members of the excecutive board presents itself in a new appearance into the legal form of an
system expansions establishment of production European Company

at various locations (Societas Europaea, SE)




GLOBAL STRENGTH THROUGH LOCAL PRESENCE
LOCATIONS OF GROUP COMPANIES AND OPERATING SITES / BRANCHES

15 MANUFACTURING AND
SALES COMPANIES

4
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NORTH AMERICA

usa
15 SALES COMPANIES
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EUROPE

AUSTRIA
BELGIUM
CROATIA

CZECH REPUBLIC
DENMARK
FINLAND
FRANCE
GERMANY
HUNGARY

L T
LSSy f
| @ Q%j S N
N

(X
UROP

__¢
“bisi ¢
\ \ q(é%zﬁ
"

g "%&

A

MIDDLE EAST

ITALY UNITED ARAB EMIRATES
NETHERLANDS

POLAND

ROMANIA

SERBIA

SLOVENIA

SWEDEN

SWITZERLAND

UNITED KINGDOM
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ASIA
CHINA

INDONESIA
SINGAPORE

OZEANIA

AUSTRALIA
NEW ZEALAND

Incl. trading partners presence in over 50 countries




MEMBERS OF THE EXECUTIVE BOARD LIZINLUITZ
UZIN UTZ SE

JULIAN UTZ PRILIPP UTZ CHRISTIAN RICHTER

Member of the executive board since 2018 Member of the executive board since 2018 Member of the executive board since 2022
Ressorts : Production, Materials Management, Ressorts : Sales, Marketing & Communication, Ressorts: Finance, Controlling, Investor Relations,
Research and Development, Purchasing, Site Product Management, Distribution Logistics Taxes, Treasury, Insurances, Legal, Internal
Facility Management and Technology, Control System, IT, ERP Competence Center, HR

Sustainability
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UZIN UTZ AT A GLANCE
OVERVIEW OF KEY FINANCIAL FIGURES FOR THE FISCAL YEARS 2025 AND 2024

GROUP SALES EBITDA-MARGIN EARNINGS BEFORE EBIT-MARGIN EARNINGS PER SHARE

(net amount) INTEREST & TAXES (EBIT) AFTER TAXES

_X_k[ Uo 12.2 % ANXk™ UO 8.0 % _k\~ U

Prioryearm "~ a > k X UO| Prioryear: 13.5 % Prioryearm ~\ kb UDO Prior year: 9.0 % Prioryearm _ kb~ U
AN A <) M é
0o [~ 82 [

INVESTMENTS” FREE CASH FLOW EQUITY RATIO EMPLOYEES WORLDWIDE™

\[ k[ UO [ " ka UO 65.6 % 1,556

Prioryearm [ ™ k ° uo Prioryearm "\ k| uo Prior year: 65.0 % Prior year: 1,490

<t > & 3

* excluding investments in financial assets and rights of use; ** annual average, excluding trainees



OUR CUSTOMERS HZINUTZ
STRONG RELATIONSHIPS ARE PART OF OUR CORPORATE PHILOSOPHY
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BRANDS

=LAy

Installation
systems for
screeds, floors
and wood flooring

oy’
VERLEGESISTEME ()

FUR ESTRICH, BODEN 415
UND PARKETT Z

@ waoLF~~

}\’arturo@

PALLMANN"

Machinery and special
tools for substrate
preparation and
installation of floor
coverings

Resin and cementitious
floor finishes
combining performance
and design

Complete produt range
for installation ,
renovation and

maintenance of wood

flooring

Yarture

MASCHINEN UND
SPEZIALWERKZEUGE
FUR BODENLEGER

KUNSTHARSVLOEREN

@ Pajarito

Installation systems High quality painting ,
for tiling and natural plastering and drywall
stone tools

code

(-]

WERKZEUBE FUR
WAND UND DECKE




FOCUS OF UZIN UTZ GROUP




STRATEGY
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FOCUS TOPICS 2025
FOUNDATION FOR FURTHER PROFITABLE GROWTH

STRATEGY 2030 — GROW BIGGER STEERING MODEL
Follow-up strategy PASSION 2025 l @ Organizational model for more global

with a clear focus on new growth phase growth and more transparency, optimized
process house for more efficiency

ERP SYSTEM ,} DIGITIZATION STRATEGY
Introduction of new SAP S4 Optimization Z 2 ) l E;gj Further implementation of digitalization
of processes, interfaces and flexibility {\_) measures, both towards customers
and to increase internal efficiency

FINANCIAL STRATEGY

(P

COST-DOWN PROJECTS =>

Further intensive cost work Transformation of financial areas as an
to ensure profitability enabler & strong business partner for growth




OUR NICHE IS
GETTING SMALLER

Big competitors are more successful

Consolidation

New methods h new decision makers
Regulations

Commoditization

Craftsmanship is changing




WE DONT STOP AT BORDERS,
WE ARE READY TO EXPAND THEM.







Sustainable growth
on a solid foundation

Expanding horizons h
selizing opportunities

Size becomes a strategic
factor for success



IN THE AREA OF FLOORING INSTALLATION SYSTEMS, WE ACT LOCALLY,
REGIONALLY AND GLOBALLY WITH HOLISTIC SOLUTIONS.

WE CONSISTENTLY UTILIZE AND EXPAND OUR EXPERTISE IN FLOORING
INTO RELATED AREAS — ALWAYS IN LINE WITH THE ESTABLISHED
UZIN UTZ ATTITUDE.



WE SUPPORT OUR CUSTOMER - FROM CRAFTSMEN TO INDUSTRY -
WITH HOLISTIC SOLUTIONS AND THE HIGHEST LEVEL OF EXPERTISE.

BY INTELLIGENTLY COMBINING OUR SKILLS IN A DIFFERENTIATED MARKET DEVELOPMENT,
WE ADAPT FLEXIBLY TO THE NEEDS OF OUR CUSTOMERS. WITH PASSION AND A BROAD PERSPECTIVE,
WE ARE ADVANCING OUR LEADING POSITION IN EUROPE AND NORTH AMERICA AND TAPPING INTO NEW GROWTH REGIONS.

OUR PROXIMITY TO CUSTOMERS WITH TAILOR-MADE SOLUTIONS SETS STANDARDS IN QUALITY, INNOVATION AND
SUSTAINABILITY. THIS IS THE BASIS FOR OUR LONG-TERM SUCCESS AND LEADING MARKET POSITION.






THE PERMANENT FINANCIAL STABILITY OF UZIN UTZ REMAINS OUR
COMPASS ON THE PATH TOWARDS NEW SALES RECORDS



UZIN UTZ ESTABLISHES ITS POSITION AS MAJOR PLAYER IN THE

TARGETS UNTIL 2030

SALES GROWTH EBIT MARGIN IN 2030 EMPLOYEE £02 REDUCTION IN SCOPE 1+2
(pa) RECOMMENDATION RATE ~ (Baseline 2025)

8-12 % >10 % > 90 % 25 %%

o 2 £y =
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5 STRATEGIC PILLARS

A

A

A

GLOBAL FITNESS AS A
COMMON GOAL

Progress instead of
standing still

Global growth of
business units

Growth through
courage, vision and
determination

Opening up new
markets

Bringing our knowledge
to where the future is
being created

WHAT MAKES US STRONG
MAKES US READY FOR MORE

A Breaking new grounds

A Addressing new target
groups, channels and
market segments

A strategically using
existing competencies

A Creating visibility of

UZIN UTZ across craft,

trade and industry

CREATIVITY MEETS
ACTION

Staying curioush staying
bold

Sustainable innovations

Openly sharing
knowledge

Responsibility for
resources and emissions

Continue to build on
our strengths

STRENGTH LIES IN
COLLABORATION

A Growing without losing
our balance

A Clear structures and
focused actions

A Established processes
for efficiency

A Focus on customer,
quality
and innovation

A Staying on course
together h
as ateamand as a
company

WE ARE GROWING
BEYOND OUR LIMITS

A Investing in know-how,
technologies and people

A Strengthening
partnerships, markets and
our portfolio

A Open communication for
successful integrations

A Growth that connects



PROFIT

FINANCIAL —
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SALES AND EARNINGS DEVELOPMENT
LONG-TERM DEVELOPMENT: BOTTOM-LINE GROWTH EXCEEDS TOP-LINE GROWTH

SALES REVENUE ! | :

440,1 479,3 476,0 476,0
3457 372,4 383,6
B B i . . . l
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2024 2025
EBIT: , 1 |EBOTMARGIN [in % T -
i [in %] CAGR +7.77,
47,5
40,1 42,8 40,4 42,8 40,4
2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2024 2025

Covid-19 pandemic

War in Ukraine
Interest rate turn

Inflation btw 3.1
& 6.9 % p.a.



SALES BY MARKETS IN 2025
UZIN UTZ GROUP

CORE MARKETS

337.6 €m

LZINLITZ

GROWTH MARKETS

===11

— raln

ASPIRANT MARKETS

=il == i
B T oy e

10.0%

&F

116.8 €m 80.7 €m




DOMESTIC AND INTERNATIONAL BUSINESS LZINLUTZ
THE PROPORTION OF INTERNATIONAL BUSINESS CONFIRMS GLOBAL ACTIVITY

GERMANY

2025 Prior year

1762€m 1684 €m

2025 Prior year

3289€m 3076 €m
REST OF WORLD




EARNINGS AND MARGIN DEVELOPMENT 2024 VS. 2025 UZINUTZ
REVENUE TARGET OF €500 MILLION EXCEEDED AND PROFIT TARGET MET WITH AN 87 EBIT MARGIN

01-12 2024 01-12 2025

[INUO0 § ', 1 UO0S§ 3 +29.0 +6.1%

MATERIAL +16.2 +8.3%

STAFF & +12.6  +9.8%
195.7 211.9 DEPRECIATION -0.5 -2.2%
OUTG. FREIGHT £ +1.7 +6.0%
41,3 41,5
128.9 141.5
21.5 21.0 27,1 28,0
~28.6 ~30.3 19,5 20,3
~643 4238 “724 404
””””””””” r, R
7 2 45 42
|
Sales revenues  Expenses EBIT S(i gi ;ﬁvir}::\elzs Expenses EBIT
(+Change inv. ge fnv. 01-12 2024 01-12 2025
& OOl)
& 00l I S
Il salesrevenues [ Change in inventories Other operatingincome [l Cost of materials [l Personnel expenses = Costof materials ratio in % Depreciation rate in %
I Depreciation Outgoing freight (other OpEX) Resto0.OpEx ##% EBIT == Personnel cost ratio in % Other operating expenses ratio in %

0. OpIn/o. OpEx incl. other gains/losses



NET ASSETS AND FINANCIAL POSITION
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UZIN UTZ GROUP AS OF 31. DECEMBER 2024 AND 31. DECEMBER 2025

ASSETS
1 UO0s§
448.2
431.0

269.8
269.4

(60.2%)
(62.5% )

(37.5%) (39.8%)
2024 2025

Long-term assets

Short-term assets

EQUITY AND LIABILITIES
', 1 UO0S§
448.2
431.0

294.1
(65.6% )

280.3
(65.0% )

Equity

Long-term liabilities

93.0 95.2 Short-term liabilities
(21.6%) (21.2%)
2024 2025
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RESEARCH & DEVELOPMENT KEY FIGURES 2025
0 PROVIDE OUR CUSTOMERS WITH THE HIGHEST QUALITY PRODUCTS

15.3 €m 145 150

Expenses Employees Projects at 14
for R&D in R&D development sites in
international teams

18 23.77 3.0% 34.97.

Newly developed Novelty ratio R&Dratio Sales share of SE with
products for global of the Uzin Utz Group ecologically certified
market launch products

Plan (2026): Increase (@ )



03.58
15,0

CAPITALMARKET = 2%

w1~ 68565 /
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UZIN UTZ SHARE DATA

Month-end price, 1 U

Security identification number 755150 50
ISIN number DE 000 755150 9 :
Market segment (General Stancard) 6
Type of share Bearer shares 60
Stock exchange Xetra, Frankfurt 55
Share capital 15,132,957.00 EUR 50
Total number of shares 5,044,319 45
Issue price October 1997 23.01 EUR i
Market capitalization 343.(()A1pr”r22i!lzi(gg EUR a5
30
31.01.2023 31.03.2026



UZIN UTZ SHARE DATA UZINUTZ
CAPITAL MARKET KEY FIGURES

2021 2022 2023 2024 2025
Konzern IFRS Konzern IFRS Konzern IFRS Konzern IFRS Konzern IFRS

Group sales revenue

in million EUR 440.1 487.1 479.3 476.0 505.1

Year—end price 83.50 50.60 44.60 48.60 70.00

in EUR

Net income per share 6.53 5.02 4.48 5.84 5.24

in EUR

Price -to-earmnings 12.8 10.1 10.0 8.3 13.4

ratio

Number of shares 5,044,319 5,044,319 5,044,319 5,044,319 5,044,319

SISl S 1.80 1.60 1.60 1.90 1.90

in EUR

Amount distributed 9,079,774 8,070,910 8,070,910 9,584,206 9,584,206

SRS sls) lekiet 2.16 % 3.16 % 3.59 % 3.91 % 271 %

on closing price

Equity ratio 61.2 % 59.1 % 61.3 % 65.0 % 65.6 %

Return on equity 15.2 % 10.4 % 8.7 % 10.5% 9.0%

Return on Capital e i i @ 0

Cash Conversion Rate 1.97 0.28 217 1.80 1.28 *ROCE = EBIT / (fixed assets + working capital) * 100 %
(CCR)** **CCR =operating cash flow / net income



UZIN UTZ SHARE DATA
CONSENSUS RATINGS

WARBURG / AMiinchmeyer Petersen

Capital Markets
RESEARCH Company

Revenue Change in revenue
- 637,0 yoy
500 585,1 10.0% sy 8% 8%
505,1 5,0%
480
440 i 0.0%
400 50y 2024 2025 2026e 2027e 2028e
2024 2025 2026e 2027e 2028e ’
EBIT EBIT-Margin
60 54,7 10,0% -9,0% 9
6 8.0% 8,6%
28 40,4 8,0% 6.79% (3%
40 6,0%
0,
- 4,0%
2,0%
0 0,0%
2024 2025 2026e 2027e 2028e 2024 2025 2026e 2027e 2028e

640
600
560
520
480
440
400

60

40

20

imontega

Revenue

607,2

565,9
531,3
505,1
476,0 i i

2024 2025 2026e 2027e 2028e

EBIT

52,8
428 404 42,4
I I . I

2024 2025 2026e 2027e 2028e

Change in revenue

yoy
10,0%
' 7,3%
%
6,1% 5 206 6 5%
5,0%
-0,7%
0,0% e
5.0% 2024 2025 2026e 2027e 2028e
EBIT-Margin
10,0% 9,0% 8, 7%

o 00 8,0% 7.5%
' 6,2%

6.0%

4,0%

2.0%

0,0%

2024 2025 2026e 2027e 2028e



FINANCIAL CALENDAR

OVERVIEW OF THE SCHEDULE FOR 2026

29.01.2026

Strategie Update
Call

Publication of the
Annual Report 2025

31.03.2026

Participation in various investor conferences

01.04.2026

Earnings Call

Publication of Q1
2026 figures
&
Annual General
Meeting

13.06.2026

14.08.2026

Publication of half-year
financial report 2026
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Publication of Q3
2026 figures

13.11.2026
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ECONOMIC TRENDS AND SECTOR OVERVIEW IN THE EURO AREA UZINUTZ
FUTURE OF THE EUROPEAN CONSTRUCTION INDUSTRY: FOCUS ON GROWTH FORECASTS AND INFLATION

Makro - Euroconstruct countries (EC-19) Euro area
. real GDP changel[in %] inflation [in %]
view
2,0 + 5,0
1,3 1,3 1,1* r41.2
- - - 2’0 H 2’4* ]-_’9 2,3*
m2025 ®2026 m2027 m2025 m2026 m2027
Sektor - Total Construction Output New Residential Construction Residential Renovation Total Non -Residential Construction
. real change [in %] real change [in %] real change [in %] real change [in %]
view
5 20 5,0 5
24 22 ’ 1,9 17
41 52 12 11 ’ :
0,3 ’ ’ ’ 0,2
0 2° . 0 9°  mm 0.0 - 0 ——_ 1 .
]
-2,0
-5 -20 -5,0 -5
2025 m2026 m2027 m2025 m2026 m2027 2025 m2026 m2027 2025 m2026 m2027

Source: 100" Euroconstruct Summary Report Winter 2025, European Central Bank

* Update (April 2026): IMF European Area (21)
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OUTLOOK 2026
CORE AND GROWTH MARKETS OF THE UZIN UTZ GROUP

EXPECTED TRENDS IN CONSTRUCTION ACTIVITY IN 2026

TOTAL CONSTRUCTION OUTPUT TOTAL BUILDING
[in %] [in %]

= — EHE = 11 == e =
| |
2.8 27
0.5
- 0.2 0.2
E— E—




FUTURE PROSPECTS FOR THE CONSTRUCTION INDUSTRY LZINLUTZ
MARKET GROWTH OPPORTUNITIES

’ ,n summer 2025, the German construction industry was in better shape than it had been ’ !Demand for new apartments in Germany remains high and is estimated at around

for a long time. Expectations for the coming months also brightened further in September, 320,000 per year until 2030.

according to the ifo Institute.
Source: Bundesinstitut fur Bau-, Stadt- und Raumforschung (BBSR), Marz 2025

Source: ifo Geschéaftsklimainde, ifo Institut, Mai/September 2025

’ ’I’he demand for new apartments is particularly high in large cities and in the south of Germany:

!peual fund for infrastructure and climate neutrality amounting to 500 in the 7 largest cities - Berlin, Munich, Hamburg, Frankfurt am Main, Stuttgart, Cologne and

billion euros enables record investments in Germany. Dusseldorf - the combined demand amounts to 60,000 new apartments per year.

Source: Bundesregierung, Oktober 2025
Source: BBSR, Marz 2025

, ’I’rend reversal in sight: price-adjusted construction volume will rise again

after five consecutive years of decline from 2026. ’ !;rowth booster and construction booster to strengthen Germany as a business location

have been approved.

Source: Deutsches Institut fir Wirtschaftsforschung, Januar 2025

Source: Bundesregierung , Juli 2025



RISKS AFFECTING FUTURE PROSPECTS LIZINLUTZ
DUE TO THE CURRENT SITUATION IN THE MIDDLE EAST




